Army Acquisition Support Center
Prepares for the Future

With New Online Look -
Reinforcing

http://asc.rdaisa.army.mil Support to the

FORT BELVOIR VA Warfighter Through

The Army Acquisition Support Center (ASC), the new Field User-Friend |y Access
Operating Agency under the Assistant Secretary of the Army for

Acquisition, Logistics and Technology, has revamped its Web {0 | N fO rmation
site to better serve its customers, and ultimately the soldier.

ASC's customers, the entire Army Acquisition, Logistics and Tech- Resources
nology workforce (AL&TWF), will notice the striking bronze and green

design of the new site, <http://asc.rdaisa.army.mil>, which reflects the

dynamic face of the AL&TWF and reinforces its support of the warfighter. The new Web site
provides user-friendly navigation and encompasses the goals and structures that make up the
organization.

"Army acquisition plays a critical
role in protecting America and
America's fighting forces," said
ASC Director Col. Mary Fuller.
"ASC is preparing for the future
and helping to ensure that those
who make the decisions that
affect our fighting forces are
well equipped with the most
technologically advanced re-
sources. We have upgraded our
Web site to make it a more use-
ful tool for our customers—both
in the office and in the field."

ASC, formed by merging the
Army Acquisition Career Man-
agement Office with the Army
Acquisition Executive Support
Agency as well as career pro-
grams CP-14 (Contracting) and CP-13/17 (LogPro), presents a new site that features in-depth
information about the organization's infrastructure, programs, publications, career informa-
tion, and events. ASC's workforce operates in a dynamic environment using leading-edge
concepts and technologies to ensure that warfighters have the equipment and supplies they
need to do their job.

The Army Acquisition Support Center is designed to support the readiness of the Army's warfighter by develop-
ing a world-class professional acquisition workforce, effectively acquiring and stewarding resources, and provid-
ing customers with the best possible products and services.

http://asc.rdaisa.army.mil
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